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Abstract

The main goal of the publication is to analyze the impact of business environment institu-
tions on development of academic community entrepreneurship in Poland. The research
was based on the hypothetical and deductive method. The theoretical basis for solving the
research problem were available studies on the given topic of domestic and foreign litera-
ture, as well as statistical data. In the last few years there is a significant increase in the
number of institutions supporting entrepreneurship and business in Poland such as: aca-
demic business incubators, science and technology parks. The development of this type of
institution can be directly assessed in the form of successful implementations of business
ideas in market structures. The publication indicates the important role of centres support-
ing academic entrepreneurship in Poland. They are the stimulator of all business activities.
The publication makes one aware that centress supporting entrepreneurship play an im-
portant role in the development of a country, region, university, providing grounds for rais-
ing the level of economic activity in Poland.
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Introduction

Entrepreneurship is a key condition for the competitiveness of the country's
economy. It is considered the main factor of socio-economic development. In Po-
land, academic entrepreneurship is a relatively new and poorly exploited phenome-
non in connection with the development of economic activity. The literature on the
subject indicates a humber of barriers limiting, and often even preventing the eco-
nomic activity of the scientific community. This is in particular the imperfection of
formal and legal solutions, limited access to financial resources and support from
highly qualified managerial staff. The barrier is also the risk related to the specificity
of the intellectual property market, problems with estimating the value of the prod-
uct, a formal description of the market, as well as the clarity of property rights. The
development of academic entrepreneurship is conditioned by many factors. It is con-
nected to problems related to the science, research and education sector, which is
a source of research and development, a qualified workforce, opportunities for pro-
fessional development, as well as potential entrepreneurs among employees and stu-
dents. Also development of the local environment of innovation and entrepreneur-
ship, made up of small and medium enterprises, units offering specialized business
services, and potential customers of our products and services plays an important
role. Particular importance in this regard is gaining support system, comprising: in-
stitutions, organizations and various assistance programs. These are: Academic
Business Incubators, special purpose companies of public universities, Science and
Technology Parks.

The research problem is the insufficient level of entrepreneurship development
of the academic community in Poland, defined as taking initiative and undertaking
and run-ning a business.

“The activity of researchers and students in the field of running their own busi-
ness is very low” [Plawgo, 2011, p. 134]. Students of universities in the Podlasie
Voivodeship pay special attention to the barrier related to the lack of appropriate
knowledge and / or qualifications. Researchers see the main barriers to the develop-
ment of economic activity in the group of financial and legal factors. The most im-
portant ones include: university underfunding, high social security costs (and other),
lack of initial capital, lack of mechanisms regulating university cooperation with
institutional investors [Plawgo, 2011, p. 134; Moczydlowska, Szydlo and Pejié,
2020].

As research shows on the impact of the characteristics of academic youth on
views on the essence of entrepreneurship and factors determining entrepreneurial
attitude conducted on a group of full-time students of the Faculty of Economics and
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Management at the University of Bialystok in May 2013 by B. Roszkowska-Madra,
A. Parfieniuk and M. Studnicki [2014, pp. 232-233], academic youth perceive en-
trepreneurship mainly from the perspective of their skills. The surveyed students
recognized that the main factors influencing the modeling of their entrepreneurial
attitudes in the academic education system are gained practical skills (97.9% of re-
sponses), which, according to the resource theory of the company, in addition to
theoretical skills, are the necessary resources of the company to create and maintain
a competitive advantage market and therefore business development.

The aim of the publication is to analyze the impact of business environment in-
stitutions, such as: Academic Business Incubators, special purpose vehicles of public
universities, Science and Technology Parks on creating entrepreneurship of the aca-
demic environment in Poland. The publication assumes that the condition for creat-
ing the economic activity of the academic environment in Poland are Academic
Business Incubators, special purpose vehicles of public universities, and Science and
Technology Parks.

The main goal of the publication is to analyze the impact of business environ-
ment institutions on development of academic community entrepreneurship in Po-
land.

The research was based on the hypothetical and deductive method. The theoret-
ical basis for solving the research problem were available studies on the given topic
of domestic and foreign literature, as well as statistical data.

1. Academic business incubators

Modern economy, largely based on knowledge combined with practice, forces
changes in the functioning of universities in Poland. Focusing on a practical ap-
proach, openness to business and raising the ability to unleash entrepreneurship po-
tential among our own researchers, students and PhD students is a very attractive
path for the development of universities. An important element is also the fact that
a large number of graduates are willing to run their own business after graduation.

The development path of universities depends on capability to rising entrepre-
neur-ship potential among own researchers, students and doctoral students. The ac-
tivity of university technology transfer centres and career offices, which play an im-
portant role in educating the foundations of entrepreneurship among students and
university graduates. However, both career offices and technology transfer centres
do not meet all the needs reported by students and graduates regarding support in
starting a business. Meanwhile, the potential of students, graduates and university
employees is enormous. Poles win global IT competitions and co-create the largest
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business and research projects, work in international research teams, and are known
for their diligence and creativity. According to Eurobarometer, almost 50% of young
Poles intend to create their own company within 5 years, which puts us at the fore-
front in this respect [http://www przedsiebiorca.pl, 25.01.2020].

One of the entities connecting business with universities are the Academic Busi-
ness Incubators. They are often a place where enterprises, which are successful in-
ternationally, take their first steps. According to the Law on Higher Education [Jour-
nal of Laws No. 164, item 1365] establishing these units, the Academic Business
Incubator is defined as a unit run by a university “in order to better use the intellec-
tual and technical potential of the university”, offering “support for the business ac-
tivities of the academic community or university employees and students who are
entrepreneurs.”

Academic Business Incubators focus mainly on the pre-incubation phase. They
are created in the vicinity of universities and their purpose is to shape the place for
enter-prise development. One of the assumptions of AIP is to provide students with
a combination of theoretical and practical knowledge and to try their hand at busi-
ness. The goal of the incubator is to create opportunities to establish your own busi-
ness with minimal financial expenses [Siemieniuk, 2007, p. 29].

Academic Business Incubators is a specific type of business incubator, which is
treated both as an extension of the didactic process aimed at preparing for the crea-
tion of a company and practical operation on the market, as well as the process of
verification of acquired knowledge and skills. Incubators created at the university
support students and academics in practical market activities. The activities imple-
mented in them are focused on entrepreneurship education and commercialization
of new products and technologies resulting from research and development work
carried out at the university [Gulinski and Zasiadty, 2005, p. 29].

The main goal of the Academic Business Incubators is to spread entrepreneurial
attitudes in the academic community. The company's operation in the AIP structure
gives the opportunity to explore the market and achieve positive economic results.
Incubators significantly help remove barriers related to the creation and development
of small and medium enterprises. Newly created companies have access to services
that help them avoid excessive employment and purchase of fixed assets, which the
entrepreneur often cannot afford. As indicated by K. Matusiak [2001, pp. 187-196],
the proper adaptation of the incubator by a university can bring a number of benefits
to both universities and entrepreneurs. These benefits include:

» making the educational offer more attractive;

» improving relations with the environment and local business;
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increasing revenues from cooperation and technology transfer to graduate
companies;

increasing orders and sponsoring research activities;

improving the image of the university;

obtaining additional funds from technological entrepreneurship support pro-
grams;

additional income opportunities for students, researchers and engineering
and technical staff;

reduction of company founding costs;

access to advisory and information;

the effects of demonstrations, in the form of strengthening the belief that the
solution is available to everyone;

concentration of public forms of support for young companies.

Specific benefits that are important from the point of view of students and doc-
toral students include [Matusiak and Zasiadty, 2005, p. 30]:

acquiring the necessary knowledge and experience to run your own busi-
ness;

reduction of company establishment costs;

access to advice and information;

business-friendly environment;

effects of the demonstration — “I can try too”;

concentration of various public forms of support for small enterprises;
gaining experience and practical knowledge about the market.

All pre-incubators operating in Poland, taking into account the type of organizers
and their organizational specifics, can be divided into three groups [Matusiak, 2009,

p. 95-96]:

pre-incubators operating at the Academic Business Incubators Foundation
(AIP);

Academic Incubators, operating as part of state universities, largely associ-
ated with university career offices and technology transfer centres;
pre-incubators operating as part of technology parks and incubators as well
as student organizations.

An important goal of the Academic Business Incubators Foundation is to pro-
mote entrepreneurial attitudes in the academic community. The company, called
a startup, in the structure of Academic Business Incubators allows you to explore the
market and achieve positive economic results. Companies in the AIP structure re-
ceive access to services thanks to which they can avoid many failures in the initial
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stage of development. In addition, beneficiaries receive substantive support from
experts cooperating with the AIP.

Academic Incubators, operating as part of state universities, are largely linked
to university technology transfer centres or career offices. This type of AIP operates
in the form of an independent project and complements the activities of the innova-
tion support program and technology transfer. The projects, selected in terms of the
innovation requirement of the undertaking, receive assistance with a wide range of
support for the founding process, such as assistance in technology transfer, consult-
ing and training, access to databases and international contacts as well as information
and assistance in access to domestic and foreign grants and funds risk (venture cap-
ital).University pre-incubators are free to develop cooperation with other educational
and scientific research units. They also have better access to university infrastructure
and human resources. The university itself authenticates their activities, among oth-
ers by regulating financial flows related to the implementation of external projects.
The disadvantage of these incubators is quite common university bureaucracy and
misunderstanding of the idea of the implemented activity [Matusiak and Zasiadty,
2005, p. 32].

Academic Business Incubators make it easier for young people to start in busi-
ness through an innovative, on a European scale, way of running a company on the
basis of AIP divisions (in the pre-incubation program). Thanks to this solution, there
is no need to start your own business, which reduces the cost of bureaucracy, as well
as the risk of young entrepreneurs, allowing them to focus on developing their busi-
ness. By establishing a company in AIP, one can receive full support in running his
company's accounting, but at the same time he is not listed in the registry as a person
conducting individual business activity, therefore he is not obliged to pay ZUS con-
tributions and does not block the possibility of using programs aid, intended for peo-
ple who do not run a business. AIP program participant simultaneously receives le-
gal assistance and their individual bank account.

One of the basic elements of every company at the beginning of its activity is its
promotion. Only a few companies, founded by young businessmen, have an appro-
priate promotional budget. Academic Business Incubators thanks to its activity and
financial independence is able to promote its students through local and national
media.

2. Special purpose vehicles of public universities

A special purpose company of a public university is a special type of capital
company. Its main task is to conduct the process of indirect commercialization of
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scientific research results. The operation of a special purpose vehicle is regulated by
Article 86a of the “Law on Higher Education”. The university also occasionally en-
trusts a special purpose vehicle with tasks related to direct commercialization
[Ciesinski, 2016]. Direct commercialization is the sale of results of development
works, scientific research or commissioning of these results for use on the basis of a
license agreement, lease and rent. Indirect commercialization refers to the acquisi-
tion of shares in companies to implement or prepare for the implementation of the
results of development work or scientific research. The main difference between
these types of commercialization is the organizational form in which the type of
commercialization is carried out. In the first case, it is the Technology Transfer Cen-
tre, which is an organizational unit of the university or a special purpose company
established by the university. Indirect commercialization is carried out by means of
spin-off companies, i.e. entities created by students, graduates or research employ-
ees. Two types of commercialization differ in the ownership structure of the com-
pany that carries out the tasks. It is not an obstacle to commercialize research results
using both types of commercialization [Ciesinski, 2016].

The company is simply to be an intermediary between the university and the
spin-off company. The characteristics of such a company are [Ciesinski, 2016]:

+ alimited number of entities that can create it, in this case only universities

or colleges;

» the special purpose vehicle is to be a sole proprietorship and the only share-

holder holding all the shares is the university;

» the scope of its activities is limited, the company is to perform only tasks

related to direct or indirect commercialization;

» the company is formed by the rector with the consent of the senate;

» indirect commercialization of research and development results without

a special purpose vehicle is impossible.

The most important task of a special purpose vehicle of a public university is
taking up shares in capital companies or creating further capital companies that im-
plement the results of research or development work at the university. Thanks to this,
a university commercializing research results can take care of what it was created
for, i.e. conducting work and research. The university does not have to deal with
formalities related to the commercialization process of development works and sci-
entific research. A special purpose vehicle performs all organizational, legal and
economic activities for the university. The university may also entrust the special
purpose vehicle with the obligation to manage the industrial property right of the
university as part of its commercialization. The transfer of such tasks must be made
in the form of a contract between the special purpose vehicle and the rector. In this
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case, for the commercialization of the results of development works and scientific
research, and for the purpose of managing industrial property rights, the university
transfers to the special purpose vehicle all research results as well as the obtained
industrial property rights. By entrusting the management of industrial property rights
to a special purpose vehicle, the university is not obliged to apply the provisions on
public procurement. However, the issue is the application of public procurement
rules by the company during its operations. If the contracts concluded by the com-
pany concern the sale of intellectual property rights or their licensing, then neither
the university nor the special purpose vehicle is obliged to organize a tender, because
in this case these units are not the contracting authority but the seller, and in public
procurement law obliged to apply the rules in it is not the sellers of goods or services
but the buyers. A separate issue is the services acquired by a special purpose vehicle
during its activities. In this case, even the fact that a public university holds all the
shares in a special purpose vehicle does not result in the obligation to apply public
procurement rules. This is because commercialization activity is an economic activ-
ity focused on maximizing benefits and profits. However, each time before deciding
to withdraw from the tender, the objectives and nature of goods commercialized by
the company should be taken into account [http://www.bridge.gov.pl, 2.06.2020].

3. Science and technology parks

According to the “Act on financial support for investments” [Journal of Laws of
2002 No. 41 item 363, s. 3], a technology park is understood as a real estate complex
together with all technical infrastructure that was created to make the flow of
knowledge and technology between entrepreneurs and scientific units. Entrepre-
neurs using modern technologies are offered services in the field of enterprise crea-
tion and development, transforming the results of development works and scientific
research into technological innovations. The technology park creates the possibility
of using technical infrastructure and real estate on a contractual basis.

An industrial park is the second type of place for research and scientific devel-
opment. Both technology parks and industrial parks are places where companies
from one industry gathered together with research and scientific institutions support-
ing them. Such places are increasingly used in our country as developmental solu-
tions. The offer of such parks is addressed to both Polish and foreign entrepreneurs.
However, despite the similarities of industrial and technology parks, these units are
quite diverse. Each of them has an individual character that results from regional
economic, cultural and social conditions. However, there is no universal park model
that guarantees success. The initiatives taken by the unit are related to the specificity
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of the local scientific community, type of economy and industrial traditions. The
industrial and technology park, on the other hand, is a set of separated properties
with infrastructure that remained after the liquidation or restructuring of enterprises.
These types of parks are created with the participation of local authorities to provide
preferential conditions for conducting business, mainly for startup enterprises
[http:/imww.paih.gov.pl, 2.06.2020].

Science and Technology Parks offer support for innovative startups from the
moment of a business idea, through establishing a company, to the enterprise devel-
opment process. Such support is most visible in terms of infrastructure, so that new
projects can develop using modern equipment, laboratories and rooms. The park also
offers research and development services, which have the character of consultancy
aimed at maintaining the company's position and advantage on the market. Parks
operate on the border of business and technology, contributing to the development
of companies and the creation of new jobs. The effects of such activities may be
visible in the local or regional dimension depending on the scale of conducted activ-
ity. These institutions are a relatively new phenomenon on the Polish market. The
first Polish park was the Poznan Science and Technology Park created in 1995. For
comparison in the world, the first park that made a career was the park established
at Stanford University in 1951, which initiated the well-known Silicon Valley in the
USA [Mackiewicz, 2008, p. 7].

It is worth noting that the term technology park is used to describe entities of
various types, among others: science parks, research parks, science and research cen-
tres, industrial and technological fields, and techno fields. The difference is the park's
industry profile. One of the important factors is the place where the park was created.
Depending on whether it was created on the initiative of the local government, busi-
ness environment institutions or in the vicinity of a university, its closer or further
relations with science or business result. In this case, it can be divided into two basic
categorles [Mackiewicz, 2008, pp. 7-8]:

science parks - related to a specific university, created on the initiative of
scientific communities, aimed at supporting the commercialization process
of research carried out at a given university;

» technopole - created on the initiative of public authorities, focused on at-
tracting external investors and then focusing research potential in a given
region.

The aim of the Science and Technology Park is to create a convenient infrastruc-

ture that will increase the innovation of local and regional enterprises. The scope of
services they provide includes, among others (bpnt.bialystok.pl, 2020):
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+ rental of office, laboratory and service space for scientific and research units

and startups;

+ incubation of startups and providing support services to innovative compa-

nies;

+ activation of cooperation between the scientific and research community and

enterprises;

+ attracting investors;

+ investment area management;

» improving the situation on the local market by creating new jobs;

+ retaining educated staff on the local market;

» improving technology transfer;

 initiating international cooperation;

» supporting commercialization of scientific research and development works.

Science and Technology Parks operate in all voivodships. However, there are
large disproportions in their distribution. They occur most frequently in the Wielko-
polskie, Dolnoslaskie and Slaskie regions. Irrespective of their size and scope of
activity, they affect the same target groups. Statistically, there are 39231 students,
42738 business entities and 917460 inhabitants per one park in Poland. The largest
group of students, business entities and residents per one park occurs in the Pomer-
anian, Podkarpackie and Mazowieckie voivodships. Only one park operates in the
L6dz, Podkarpackie, Mazowieckie and Opolskie voivodships [Bakowski and
Mazewska, 2012, p. 28].

Over the time, the infrastructure at the disposal of Science and Technology
Parks, both laboratory-research and office, increases. The largest park in Poland has
an area of 60,000 sq. m. [Bgkowski and Mazewska, 2012, p. 31]. About 6% of the
park area is intended for own needs. The parks have laboratories that provide ser-
vices to external entities and are intended for rent. However, 48% of parks are still
not equipped with them. In this case, infrastructure resources are complemented by
mills, prototyping and workshops. Modern laboratories and specialized equipment
are financed from the financial support of regional and national funds. In terms of
IT infrastructure, parks provide clients with specialized software, Internet access,
databases and teleconferencing equipment. The offer also includes offices and facil-
ities for business meetings equipped with multimedia equipment.

Statistically, each Science and Technology Park allocates over PLN 7 million
annually to cover operating costs [Bakowski and Mazewska, 2012, p. 32]. About
58% of parks have a formally separated budget, while 39% operate within the lead-
ing institution. The financial independence of parks has been weakening over the
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years due to a decrease in revenues from soft services. There is income from labor-
atory services, but at the moment they do not exceed 3% of expenses. The level of
financing from own revenues does not cover even half of the current financing needs.
The remaining funds must therefore come from grants, national projects and other
sources of external funding.

The services provided by the parks relate mainly to innovation and commercial-
ization. However, they also offer assistance in obtaining financial support for new
projects. The parks cooperate with funds investing in innovative projects as well as
guarantee and loan funds. Startup companies constitute only 45% of entities operat-
ing within parks [Bakowski and Mazewska, 2012, pp. 35-36]. Most companies are
companies that have been on the market for more than 4 years. This is due to greater
credit rating of companies operating on the market for longer.

Parks most often cooperate at the regional level with universities, enterprises in
the region, local government units and consulting companies. 42% of parks at the
regional level and 36% at the national level cooperate with high-risk financial insti-
tutions [Bakowski and Mazewska, 2012, p. 39]. This level of cooperation with ex-
ternal partners is not satisfactory, however, park development forecasts assume an
improvement in these relations.

Science and Technology Parks in Poland are becoming an increasingly popular
tool used to support the development of areas where they are located. Parks support
innovation and create a framework for cooperation between public administration
and companies and research centres [Mackiewicz, 2008, p. 11]. The park's develop-
ment plans envisage their further expansion based on European funds and the capital
of regional markets. Considering the infrastructural potential of Polish parks and the
regional network of contacts, it can be stated that they occupy a strong regional po-
sition among innovation and entrepreneurship centres.

It can be stated that science and technology parks are scale-reduced, but very
functional and necessary for modern economy innovation systems. They are a place
to create and improve innovative solutions, and also enable real cooperation between
science and business. Business incubators are in turn organized economic complexes
with technical and technological facilities and intellectual capital necessary for the
development of innovation. Their activity is focused on supporting newly estab-
lished companies and concerns two main areas - housing assistance and business-
related services. Recently, business incubators have become the domain of research
centres in Poland - they are established as entrepreneurship centres at both public
and private universities. Academic Business Incubators (AIP), created thanks to the
involvement of university and EU funds, have already created a nationwide network
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of entrepreneurship support and development among students, graduates and aca-
demic staff [Wierzynski, 2015].

Conclusions

In Poland, at the turn of the last few years there is a significant increase in the
number of institutions and the promotion of entrepreneurship and business. These
institutions include: Academic Business Incubators, Science and Technology Parks.
The development of this type of institution can be directly assessed in the form of
successful implementations of business ideas in market structures. The main focus
is on creating the right conditions for cooperation between the business and science
sectors and ensuring a rapid flow of knowledge or technology from universities to
business.

Entrepreneurship Incubators are units created at academic centres in Poland. The
idea of AIP is to create ideal conditions for the development of business ideas. Aca-
demic Business Incubators is a combination of knowledge represented by the aca-
demic staff of the university and practical knowledge about the functioning of com-
panies in Poland. AIP's mission is to create conditions for the development of inno-
vation and commercialization of ideas based on knowledge and new technologies,
strengthening the potential of entrepreneurs and its use. The incubators' assumption
is to provide comprehensive practical knowledge to students who, after graduation,
have enormous theoretical knowledge, but which they hardly transfer to practice.
The incubator's goal is to enable them to set up their own business with minimal
financial outlays. Operating in an incubator is a way for students to gain experience
in the field of business practice, exchange of views and establishing business con-
tacts. Academic Business Incubators is one of the projects supporting young entre-
preneurs in activities aimed at developing their interests and aspirations to become
independent in financial terms. The business incubator is one of the new ways to
develop entrepreneurship and makes it easier for a company to overcome crises in
its path. The idea of incubation refers to the development phases that each newly
created company undergoes.

Special purpose vehicles of Polish public universities are a convenient instru-
ment for commercializing the results of development works and scientific research
and affect the development of entrepreneurship of the academic community in Po-
land. However, the effectiveness of this form of commercialization depends on the
efficiency of the organs of the special purpose vehicle established and the determi-
nation of the university in the pursuit of introducing the developed research.
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International experience confirms that one of the success factors of the technol-
ogy park is the proximity of a university, active in the field of academic entrepre-
neurship, and effective, multifaceted network contacts with the scientific commu-
nity. First of all, they enable the development of cooperation between the world of
science and business, which helps to connect the market-oriented offer of science
representatives and the expectations of entrepreneurs. Parks should therefore support
the commercialization of research results.

The literature present the transfer of knowledge from universities as one of the
functions of science and technology parks. Science and technology parks are espe-
cially established by universities or have other strong links with them - some operate
laboratories or even entire university units in their area. Nowadays, typical services
of this type of park include: providing infrastructure for development projects and
testing technology based on research results from universities (“technology incuba-
tion™ function), brokerage and organizational support for R&D projects on request
or in cooperation with enterprises, cooperation with the university's technology
transfer centre or even fulfilling its role, incubation of spin-out enterprises originat-
ing from the university and supporting their development. According to experts in
the field of entrepreneurship, in the future the integration of the park with the uni-
versity will be even stronger. Science and technology parks can support universities
in their educational functions by: conducting entrepreneurship classes, providing
practitioners working in the park as lecturers, transferring knowledge related to the
practical aspects of the functioning of a given field that develops in the park, provid-
ing research infrastructure for educational purposes, conducting practical classes and
arranging the exchange of internships and apprenticeships with park tenants and cli-
ents, as well as influencing the curricula [Matusiak, 2011, p. 40].
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Identyfikacja i ewaluacja instytucji otoczenia biznesu
wspomagajacych rozwaj przedsiebiorczosci akademickiej
w Polsce

Streszczenie

Gtéwnym celem publikacji jest analiza wptywu instytucji otoczenia biznesu na rozwdj przed-
siebiorczosci Srodowiska akademickiego w Polsce. Badania oparto na metodzie hipotetycz-
nej i dedukcyjnej. Podstawg teoretyczng rozwigzania problemu badawczego byty dostepne
opracowania na zadany temat z literatury krajowej i zagranicznej oraz dane statystyczne.
Whioski: w ostatnich latach nastepuje znaczgcy wzrost liczby instytucji wspierajacych przed-
siebiorczos¢ i biznes w Polsce, takich jak: Akademickie Inkubatory Przedsiebiorczosci, Parki
Naukowo-Technologiczne. Rozwdj tego typu instytucji mozna bezposrednio oceni¢ w po-
staci udanych wdrozen pomystéw biznesowych w struktury rynkowe. Publikacja wskazuje
na wazng role osSrodkéw wspierajgcych przedsiebiorczos¢ akademicka w Polsce. Sg one sty-
mulatorem wszelkich dziatan biznesowych. Publikacja uswiadamia, ze osrodki wspierajgce
przedsiebiorczo$¢ odgrywajg istotng role w rozwoju kraju, regionu, uczelni, stwarzajac pod-
stawy do podnoszenia poziomu aktywnosci gospodarczej w Polsce.

Stowa kluczowe

przedsiebiorczo$¢, akademickie inkubatory przedsiebiorczosci, spotki celowe, parki nau-
kowo-technologiczne
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